THE SALVATION ARMY

Mr. Donald Trump
The Trump Organization

(According to Peter Drucker) THE MOST EFFECTIVE ORGANIZATION IN THE U.S.
Why Their “UNTOLD STORY” Is Important To YOU And Millions Of Others

Dear Mr. Trump,

You might be surprised at Peter Drucker’s choice. You’ll probably be shocked, like I was.
According to one of the most well respected management gurus of all time, Peter Drucker,
“THE SALVATION ARMY is by far THE MOST EFECTIVE ORGANIZATION IN THE U.S.

No one comes close to it with respect to clarity of mission, ability to innovate, measurable
results, dedication and putting money to maximum use.”

But we know all about the Salvation Army, perhaps not as the most effective organization in the
U.S. don’t we? So what’s The Salvation Army’s “Untold Story”? Why is it important to YOU?

The as yet “Untold Story” is this. Last year in the U.S. alone, almost 30 million folks
were assisted in some way, without discrimination, by The Salvation Army.

Why tell YOU about Peter’s Drucker’s comments (which by the way, you wouldn’t hear the
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Salvation Army boasting about) and about the Salvation Army’s “Untold Story”? 2 Reasons

#1. Because as a respected business leader who now knows The Salvation Army’s “Untold Story”,
the next time YOU feel generous, YOU will feel good making a “smart investment in a world
class organization” that yields maximum returns and assists millions every year.

#2. Because now that you know, you may want to give back to your community through the

Salvation Army - helping spread the word about the Army’s “Untold Story” in one of the most
effective marketing campaigns ever devised to capture all North America’s attention.

Here’s how!

Announcing The Salvation Army’s
THE REALLY BIG IDEA™ Every Eye, Every Ear™
Comprehensive Multi-Media Marketing, Public Relations Campaign And International Tour

EVER EYE
EVERY EA

Imagine our 178’ Video Airship cruising over major metro areas in a year-long tour.




To thank our VIP sponsors, as we fly over your area, we will show a “Tour Sponsor Thank You”
video of you on our 30’ X 70’ full-color video screen for the media, Internet, and everyone to see.
Why consider investing in The Salvation Army’s THE REALLY BIG IDEA™ international
marketing, public relations campaign and Video Airship tour? What’s in it for YOU?

Well, simply put, our gratitude, recognition, appreciation, the good will, perhaps most of all, the
good feeling YOU will have inside, knowing that YOU made a difference in millions of lives.

It can’t get any better than that, now that YOU know how very important YOU are to millions.
Please ask your assistant to forward my call when I call your office.

Best personal regards,

Picture of Commissioner Roberts or Territorial Designee

Commissioner Roberts Or Territorial Designee Signature

PS Everyone is excited to help us tell the “Untold Story”. Here’s our report card. Can we count
on YOUR help too? Because Need Knows No Season. Here’s my personal phone number.

“The Solvation Army is by for THE MOST EFFECTIVE
ORGANIZATION IN THE U.S. No cne even comes chose 1o it with

CENTERS OF OPERATION GROUP MEETING ATTENDANCE

Corps 2 Outdoor Meetings 35
respact bo dharity of mission, obdity to innovate, measurable results, Outposts and Service Centers 89 Sunday School
dedicotion, ond putting meney to moximem vee.” Rehabilitation Centers Sunday Meetings
PETER DRUCKER Family Stores Weekday Public Meetings
Community Centers, Boys/Girls Club 3 Soldier Development
Child Day Care Centers 0 Group Activities
Adult Day Care Centers 4 Music Organizations

Senior Citizen Centers 5 Other 6,179,162
TOTAL Group Meeting Attendance 27,333,775

“"THE MOST St et 8
Medical Facilities 33 PEOPLE SERVED
Service Units S
EFFECTIVE P
Divisions

Training Colleges

RCANIZATION B

TOTAL Centers of Operation
N THE U.S."

LEADERSHIP SECRETS OF

ROBERT A. WATSON
5 BEN BROWN

Former National Commissioner Robert A. Watson’s
Leadership Secrets Of The Salvation Army
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The Salvation Army’s Year End Corporate Report Card



